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    The ethical principles of psychology stipulate that psychologists give accurate information on their research proposals to their respective IRB boards before conducting the actual research. They should get an institutional approval from these boards and conduct the analysis based on the approved protocols. Before signing an informed consent form, the psychologist should appraise the participant on what the study entails as required by standard 3.10. The information given should include the research purpose, duration, expected results, implications of the study, and the study procedures. The psychology should appraise the participants on their right to refuse to participate or to drop out at any stage of the research and the consequences thereof. They should know the incentives given for participation and how their personal information shall remain confidential. In experimental trials, the psychologist needs to appraise the participant on the research purpose, the services unavailable to the control group, procedures, and compensations. Researches don’t require informed consent forms only if it’s permitted by law or causes no harm or distress to the participants or the general community (American Psychological Association, 2016).
    Research involving the use of students, patients, or subordinates need to have steps to protect the sample from the effects of declining the study or dropping out of it. For some students, the research may be a course requirement or award the extra student credit. In such scenarios, the researcher needs to provide alternative activities that provide equal credit for the students who decline to participate. When the research requires incentives for participation, psychologists need to make reasonable efforts to avoid giving extra inducements that may coerce participation. Therefore psychologist needs to appraise the participants of the risks and liabilities that come with them. Studies require debriefing for the psychologist to give additional information on the results and conclusions of the research and to reduce risks or harm that occurs due to the study procedures. Standard 5.01a requires the results published by psychologists to be accurate and not fabricated. A psychologist may retract or correct his/her works if they discover significant errors in the data (American Psychological Association, 2016).
Application
   CSR refers to the integration of environmental and societal concerns into a company’s interactions and procedures. The management concept helps companies boost their bottom line, creates connections with the community, creates a better relationship with stakeholders, and acts as a marketing tool for the firm. In researching CSR, one needs to gather human participants either from the company, its stakeholders, or the surrounding community. These guidelines are essential to researching the field since on will require informed consent forms from the participants. The participants need to know the purpose of the study, duration, expected results, implications of the study, and the study procedures.
   Additionally, they need to understand how the anonymity and confidentiality of their personal information or company information would be guaranteed. The data collection may involve face to face interviews that need to ensure participants of their privacy. They also need to be debriefed on the findings and other additional information making the guidelines essential in conducting such research (Resnick, 2015).
Research challenges
   Research ethics challenges mainly hinge on the legality of the process, its objectivity, confidentiality, integrity, and protection of participants. If I were to research CSR, I would need to ensure my study was within the legal confines of the federal and national laws. It also needs to be approved by an IRB. I need to preserve the integrity of the data and results while ensuring the participants remain anonymous and their information confidential. To protect the confidentiality, I would refer to my participants based on numbers assigned or mention the results in groups so as not to disclose any personal information. I need to protect the participants by ensuring their anonymity and ensuring they get more benefit from the research than harm. Since there are no vulnerable groups in my CSR study, which mainly comprises employees and companies, I don’t require any adverse steps to protect them (Colnerud, 2013).
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